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How Distributed Marketing Automation Boosts

Your Marketing-generated Revenue

Engaging channel partners in your marketing initiatives can be a
potent gateway to sustained business growth. However, managing
channel partners comes with complicated challenges.

92% of companies that haven't mastered channel partner marketing are concerned about
sharing company assets and intellectual property.

54% of channel partners remain in the lowest levels of marketing maturity. In other words,

they are not engaged in the process of customer acquisition or retention through strategic

marketing efforts.

Distributed Marketing Automation
for powerful customization

Distributed marketing automation allows businesses to build — —~
expansive yet controlled marketing strategies by actively engaging
their channel partners.
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exponential business growth customization across

marketing collateral

Consistent brand
presentation canincrease
revenue by as much as 23%.

Benefits of Distributed Marketing
Automation for industries

m Travel & Hospitality marketers personalize 63% of their email communications to

individual customers

m Lessthan 50% of consumers believe travel brands know them or are sending
relevant communications, and less than 50% of consumers believe travel brand

communications are relevant to them

Fast track your channel marketing efforts with Fielo Market.

Head over to www fielo.com for a detailed walkthrough.




